
 

 
 
 

Roberts Communications / Xerox Snackinar 
 
Challenge: Drive ad-agency creatives to a personalized URL and to the Xerox booth at the Graph Expo 
trade show. In the process, demonstrate the personalized fulfillment power of Xerox digital production 
printers. 
 
Strategy and Action: “Snackinar” started with a dimensional mailer featuring digital-print application 
samples. The mailer invited Graph Expo attendees to pick their snacks on a personalized Web site, 
confirmed with photos of the selected snacks on a reminder postcard. At the Xerox booth, the three 
snacks were waiting for each registrant in a personalized bag. 
 
Results: More than 15 percent of recipients went to the Web site, and based on sales results at the show, 
Xerox estimates an ROI of more than 20x. 

 
 
 


