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[bookmark: OLE_LINK10][bookmark: OLE_LINK9]PrimeTime Kommunikation: VisitSweden campaign off to an impressive start!

PrimeTime Kommunikation has successfully launched a new campaign for the Swedish Tourist Board, VisitSweden. The campaign is part of the biggest communicative contribution ever made by Sweden within the tourist business.

PrimeTime Kommunikation has since May 2009 been the lead agency for the VisitSweden organization in Denmark. This involves taking part in a 3 year long project  (2009-2011) worth at least 60 million Danish kroner ( approximately eight million Euros). The project is performed as a campaign presenting Sweden as an immense and versatile travel-destination every season of the year. The campaign includes on and offline marketing activities as well as PR.

As the lead agency PrimeTime Kommunikation has drafted  the PR-strategy and carries out the communications work. In the beginning of the process this involved a workshop focusing on “Tourist-Sweden’s” core values in relation to Denmark and Danish media. PrimeTime Kommunikation has in close correspondence with the VisitSweden office in Denmark  the  main responsibility of press releases, solo stories, tours arranged for the press and generally hands-on tasks.

The challenge in this campaign is to show the complexity that Sweden has as a travel destination. This country has countless stories to tell. As one of many example the winter campaign has just been released in Denmark, which is Sweden’s biggest skiing market.

“As a whole the task is to make sure that each story supports the overall goal for this campaign. Because It’s not a matter of having enough possible stories to tell –  it’s about how to tell the right stories at the right time, so that we actually increase the tourist flow to Sweden an not just make Sweden look even better as a brand,” says Communication Advisor Frej Elbaek from PrimeTime Kommunikation.

PrimeTime Kommuniaktion has succeeded in telling multiple different stories in several different media and in several different sections - such as culture, travelling, business and trend. Part of the success is link to a storytelling matrix developed by PrimeTime Kommunikation to secure that every story includes the core values of the campaign.

As a result of the success sofare made by PrimeTime, the communication agency has just been hired to solve a new task. This is an independent job besides the Visit Sweden campaign, this time concentrating on Stockholm, the capital of Sweden. Yet another PR-strategy to be carried out by PrimeTime Kommunikation lies ahead.
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