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Sony Ericsson     
Challenge 
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Sony Ericsson was seeking to reestablish themselves as a leader in the electronic industry while boosting global awareness.  PGPR was enlisted to research market perception and rollout a refined Sony Ericsson Developer World story.
Strategy and Action
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PGPR conducted market research to identify influential industry analysts and media.  By securing key executives for speaking engagements with these targets, PGPR was able to increase awareness from 10%-58% among influencers within 6 months.
Results

Increased visibility and renewed credibility attracted an exciting number of new developers worldwide.  Decision-makers in mobile, music and TV/video productivity began to reinvest in SE solutions.  Sony Ericsson renewed PGPR as their agency of record for global PR activities.
	[image: image1.jpg]petersgroup

SUBLIC RELATIONS





	[image: image2.png]6’ Sony Ericsson






	











[image: image4.jpg]

