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Advertising and Media Relations
The illegal dumping of solid waste (tires, appliances, building materials, yard waste and other debris) contaminates the environment, costs Iowa taxpayers significant dollars for prevention and cleanup, and affects the beauty and character of Iowa neighborhoods and rural areas. The Iowa Department of Natural Resources (IDNR) and Keep Iowa Beautiful (KIB) created a two-year pilot program to evaluate methods to combat illegal dumping. Three Iowa counties of varying sizes were selected to test different activities to determine best practices to share with all Iowa communities. 
OBJECTIVE: After considerable research, it was determined that to stop illegal dumping, law enforcement needed to catch and fine more offenders, making them an example. The objective was to determine which activities/tools most effectively moved residents to watch for and report illegal dumping.  
ACTIVITIES: Gained public perception through pre- and post-surveys and focus groups. Community task forces including government, law enforcement officials and citizens dedicated to catching and prosecuting illegal dumpers. Collaboration between community and agency to develop uniform dump site tracking databases and reporting forms. Developed a “Take a Stand for Your Land” campaign featuring a reporting hotline. Community events included parades, community celebrations and home shows. Dump site clean-up and “Area Under Surveillance” signs were created. Tangible promotional items produced were bumper stickers, window decals and brochures. Advertising included billboards, radio and newspaper advertisements.
RESULTS: Illegal dumping reports increased in each county. At the program’s conclusion, nearly 20 percent of residents surveyed reported hearing or seeing the campaign slogan or other information about illegal dumping. Recommendations have been made to KIB/DNR to “roll out” a statewide initiative in 2006. 
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