
 

 
 
 

Roberts Communications/i-FRAME online news conference scores big coverage on small budget 
 
Challenge: ITT Goulds Pumps needed editors to take special notice of an innovative product being 
announced in a “quiet zone” between trade shows. 
 
Strategy and Action: Roberts created an interactive webinar– an apparent first for this industry, 
developed in consultation with editors on format and content. The release of information was tiered to 
emphasize significance – attendees saw proprietary product information, registered non-attendees 
received a detailed news kit, others received news releases only. 
 
Results: More than 50 journalists participated.  The event generated five cover stories in major trade 
magazines and 13 feature articles – a comparable ad value more than 12 times the cost of the event. 

 
 


