Case Study: ECONO Corporate Social Responsibility Campaign

ECONO is the largest supermarket brand in Puerto Rico, with over 47 stores and 700,000 square feet of retail space.  It is a family business with each store independently owned.

The challenge was to develop a unified corporate social responsibility program, flexible enough to adapt to each community where the stores were located. 

At the same time Puerto Ricos’ domestic violence incidence was escalating with a constant coverage in all media outlets. There was a sense of frustration in the Island.

Given ECONOs strong family values and its leadership position, a communications campaign was created, making an invitation to the general public to engage in an affirmative attitude with just five simple actions:   

Smile, Listen, Communicate, Act and Respect

FORYOU, FOR PUERTO RICO

The campaign messages have received positive feedback and comments from consumers and suppliers.  Three months have passed since the launching of this campaign, and it has received support from television, press, and radio groups, by means of public service. 

For more information please contact: tcaballero@csquaregroup.com
