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American Leather: Buliding a National Brand     
Challenge 
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To create and build brand awareness for a high-end leather furniture line within a largely brand-starved industry 
Strategy and Action
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Drive awareness to both the retail channels and consumers through a multi-tiered marketing, public relations and point-of-sale program
Results
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• Successfully developed the American Leather brand among retail and consumer audiences for more than 12 
   years

• Grew American Leather’s presence in retail stores nationwide through marketing / advertising campaigns, POS 
   and publicity; product can now be found in more than 650 retail stores nationwide

• Assisted in launching au, an upholstery subsidiary for American leather; after one year, au was successfully placed  

   in more than 250 stores nationwide     

· Assisted in developing new marketing / advertising pieces and the Web site redesign, which now 
   receives more than 3 million hits; 40,000 unique visitors a month

· Generated more than 385 million impressions in national, regional and trade media in 2007 – worth more than $1 million in media value
· Continually receive national consumer coverage each month, along with business coverage in the New York Times, 
   Wall Street Journal, Washington Post and several industry trades

· Recently secured 31 showroom tours with key national consumer media during the leading industry trade show
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